WE RE GOING ON

AN ADVENTURE

a family lifestyle and travel blog

COLETTE BURGESS

With something of a penchant for navy stripes and commonly
found rocking a red lip, | am blogging and vlogging my way
through parenthood with the help of my ever patient husband,
Dave. My award-winning website was started in 2012 as a way
of recording family memories and soon became a full time
career (or should that be obsession?) sharing family days out or

sharing honest reviews and practical travel tips to help other

families make the most of their time together. | can
occasionally be found in a primary classroom "keeping my hand
in" on supply, but these days I'm far more likely to be planning

our next adventure or navigating life with three teenagers.

40K 25.0K 18.5K

PAGE VIEWS UNIQUE USERS |G FOLLOWERS
Average monthly page views Average unique visitors to site Average interaction 1.2% vs followers
each month Average interaction 15% vs impressions

We're going on an adventure is an award winning family

Who we are _ ,
lifestyle and travel blog written by me, Colette Burgess.

| , .

The site features myself and Dave along with our three

children (Ben, Chloe and Amy) who are now teens and our

WE'RE GOING ON
AN ADVENTURE

boxer (Poppy). The site covers a range of topics including
holidays, days out festivals, theatre trips and product
reviews as well as discussion and personal posts about

family life.

WWW.GOINGONANADVENTURE.CO.UK




AWARDS & RANKINGS

Since winning an award for "Best Pre-School Blog" in 2015, We're going
on an adventure has been named a finalist in a number of local and national awards for both

blogging and vlogging - most recently in the 2020 MADS for "Favourite Family Lifestyle
Influencer”.

THE NUMBERS

You 2883
SUBSCRIBERS

5911+ FOLLOWERS 18.5K+ FOLLOWERS

86% women 78% women 5K
91% UK 63% UK MONTHLY VIEWS
25% age 45 - 54yrs 16% age 25 - 34yrs
39% age 35 - 44 yrs 40% age 35 - 44 yrs

28% age 45 - 54 yrs
5868 Av. post reach

WEBSITE AUDIENCE

We're going on an adventure's audience is predominantly female

(60%). aged between 25 and 44 (57%) and UK based (89%),

WWW.GOINGONANADVENTURE.CO.UK




BRAND COLLABORATIONS

| have over a decade of experience of working with brands creating content for my own blog,
youtube or social channels or creating content for brands to use on their own channels.. I'm always
open to discussing ways in which we can work with brands to create great content that feels
relevant to our family and our audience. Whether it is sticking closely to a brief or working with
more of a free rein, | enjoy creating content which reflects our family and brings value to our

audience.

CLICK ON THE LOGOS TO SEE EXAMPLES OF OUR WORK

#FmSTCHomE —kpersll rEImq

U TUl Jet2.com

(-’llton Tou.ler

eurocamp - = Aes
o ORIGINAL HYBRID FOOTWEAR Camping and

Caravanning
Club

Tesco M BOGS"® =
A S S A @n[ﬂ{i)arcs
” P M&S muddy/

Premier SWIM puddles
Morris'.nns Lquue ACADEMY. EST 1884

Since 1595

@8

Q
. ' ]
Sainsbury’s | YT "'Mﬂ

Shark 7 i Discover
Brilliant ‘A

== Ferries

GB GREAT BRITISH
RACING

Qutdoors

Silentnight


https://youtu.be/O8HEeULw5xo
https://www.youtube.com/watch?v=YYKn9WpRZZ4
https://www.youtube.com/watch?v=e732ODUaGxA
https://youtu.be/egP-IgwNG-E
https://www.goingonanadventure.co.uk/?s=Eurocamp
https://www.goingonanadventure.co.uk/twenty-reasons-why-you-should-book-holiday-village-tenerife/
https://www.youtube.com/watch?v=FHrLWxMQcdM
https://www.goingonanadventure.co.uk/muddy-puddles-ecosplash-waterproof-jacket-review/
https://www.goingonanadventure.co.uk/premier-league-primary-stars-12-months-on/
https://www.goingonanadventure.co.uk/20-things-just-festival-2017/
https://www.goingonanadventure.co.uk/timber-festival-2018-family-festival-review/
https://www.goingonanadventure.co.uk/the-big-feastival-2018-sort-of/
https://www.goingonanadventure.co.uk/our-y-not-festival-2023-highlights/
https://www.goingonanadventure.co.uk/readyforchristmas-with-halfords/
https://www.goingonanadventure.co.uk/outdoor-classroom-day-and-us/
https://www.goingonanadventure.co.uk/wild-living-piri-allergy-woodsmoke/
https://www.goingonanadventure.co.uk/camping-millets-homefromhome/
https://www.goingonanadventure.co.uk/bogs-boots-whole-family/
https://www.goingonanadventure.co.uk/boots-soltan-sun-ready-photo-challenge/
https://www.goingonanadventure.co.uk/terradora-hiking-boots-from-keen-footwear-review/
https://www.goingonanadventure.co.uk/winter-adventures-reima/
https://www.goingonanadventure.co.uk/crowden-the-camping-and-caravanning-club-review/
https://www.goingonanadventure.co.uk/childrens-chocolate-workshops-with-hotel-chocolat/
https://www.goingonanadventure.co.uk/our-puddle-ducks-swim-academy-journey-so-far/
https://www.goingonanadventure.co.uk/our-puddle-ducks-swim-academy-journey-so-far/
https://www.goingonanadventure.co.uk/audi-on-demand-review/
https://www.instagram.com/stories/highlights/18034370311211220/
https://www.youtube.com/watch?v=OAXcy7vhYb8
https://www.goingonanadventure.co.uk/family-day-at-ponte-races-everyones-turf-ad/
https://www.goingonanadventure.co.uk/go-outdoors-blackburn-celebrating-the-newly-refurbished-store/
https://www.youtube.com/watch?v=uz-2wpGep1M
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